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Greeting from the President and CEO

MICHAEL MARTIN
PRESIDENT AND CEO

/4 UL/( /4 VN

On behalf of the Evangelical Council for Financial Accountability
(ECFA), | am pleased to share this 2025 State of Giving report
with you. | am also pleased to announce that our report this year
provides some exciting news. Giving is back up!

An overall increase of 1.5 percent in cash giving is a significant
blessing for the mission-driven organizations that make up our
ECFA community. It opens the door for many of them to consider
expanding their Christ-centered work today or paving the way for
future Kingdom opportunities by paying off debt and restoring
cash reserves.

Opportunities. | love that word! And | am challenged by the
Apostle Paul’s exhortation that we make the most of every
opportunity (Eph. 5:16).

In that spirit, | commend to your attention three opportunities that
we have observed in preparing this 2025 report:

1. People Are Giving
2. Demand Is Increasing
3. Operational Challenges Are Open Doors
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As you read on, you will find these opportunities detailed with
data, helpful graphs, and survey insights. But here is my quick
takeaway...

The Lord has pressed the hearts of faithful givers to support
churches and ministries with missions that are needed now
more than ever. And today we have a chance to invest in the
people and processes that can set the stage for continued
flourishing ahead.

| hope this report provides useful insight as you pursue God’s
calling and mission for your organization in 2026 and beyond.
If you find it helpful, | encourage you to find more such
resources at ECFA.org/Resources.
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Brief Summary of Methods Used

ECFA collected data for this Historical Giving Data (CPA-Prepared Financial Statements)
annual State of Giving report

by analyzing CPA-prepared

financial statements of 29004 ECFA Members 33 $ 3 7 6 B

ECFA members, as well as

the results of a Financial Different Ministry Types o Total Revenue
Outlook Survey sent to all

ECFA members in August/
September 2025.

Additional giving tables are available at the end of this report showing changes in cash
giving by type of ministry, annual revenue, church attendance, age, and geography

Financial Outlook Survey

1 142 1,005 ECFA Members Represented
9

Individual Responses

Who Responded? 486 451 91 114

Top Leaders Finance Leaders Development Leaders Other Staff Members
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Brief Summary of Methods Used

Median vs. mean

Our analysis used medians rather than
means because the median (midpoint
in a set of values) is less susceptible to

distortion than a mean (the mathematical

average).

Member as unit of comparison

This report uses a “one member, one
vote” formula to calculate how cash
giving has changed from year to year.
This metric enables us to report a more
accurate picture of giving trends and
gives organizations the opportunity to
more accurately benchmark.

Inflation adjustments

ECFA adjusts all values by using the
calculator for CPI adjustments found at
data.bls.gov/cgi-bin/cpicalc.pl.

Questions and Comments

The ECFA team would be delighted to
engage further on this report. Simply
email us at info@ecfa.org.

Type of ministry

Each ECFA member has a primary ministry
classification. To identify the classification
of any ECFA member, visit ECFA.org/
Members.

Research Team

The primary authors are Jake Lapp (VP of
Member Accountability) and Aaron Mercer
(Director of Public Affairs). Numerous ECFA
staff provided strategic input, including
Michael Martin, Mike Rosecky,

Travis Huntsman, and Ashton Burzio.
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Giving rebounds after two years of decreases.

Cash giving sees a rebound in 2024! With a positive change of 1.5% it sets Christ-centered churches and ministries up to consider
expanding mission, paying off debt, or restoring cash reserves after two years of negative changes.

12%
10%
8%
6%

4%

2%

5-Year 10-Year
Annualized Annualized
2019-2024** 2014-2024**

0%

*In ECFA’s 2024 State of Giving, the percentage
change was -2.7% when comparing members in 2022
to members in 2023. The number has been adjusted
based on additional data that was processed since
-4% the 2024 State of Giving report publication..

-2%

-2.4%

2014-2015 2015-2016 2016-2017 2017-2018 2018-2019 2019-2020 2020-2021 2021-2022 2022-2023* 2023-2024 . .
“An annualized return is a measure of how much

an organization’s cash giving increased on average
@ % Change in Inflation-Adjusted Dollars @ % Change in Current Dollars each year, during a specific time period.
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Churches and nonprofits have different giving experiences
in 2024.

m - ® 2023-2024 While churches struggled financially during the pandemic, this is the second year

Church (Most Recent Year) in a row that they have seen more growth in cash giving than nonprofits. Churches

. are also more optimistic in 2025 and heading in to 2026—an observation that will
® 2022-2023 recur in this report.

(Previous Year)

While the increase in cash giving to nonprofits was just slightly above 1%, the
following ECFA ministry types experienced significant cash giving growth in 2024
compared to 2023:

3-Year Annualized
(2021-2024)

_1 -0.9% N gn-p?ﬁto/o \ \ ~

N 0.2% 18% 17% 12%

)
Church
-3
Foundations Camps & Anti-Human
2 Conferences Trafficking

See additional giving tables starting on page 29 for breakdowns based on ministry type, size, age, and region.
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People Are Giving

ECFA member organizations rely predominantly on the
generosity of individual givers. Thankfully, giving has increased,
and church and ministry leaders are generally optimistic that
trend will continue. Understanding how those cash gifts are
being offered and in what form can help organizations
optimize their engagement with supporters.

“Enter his gates with thanksgiving and his courts with
praise; give thanks to him and praise his name.”

— PSALM 100:4 (NIV)
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Cash giving to ECFA members continues to hover right
around 75% of total revenue.

Other Income
(tuition, program fees, investments, etc.)**

19%

With more than 75% of revenue
dependent upon the generosity of
donors, it is critical for organizations
to plan and build strategies around
maintaining donor relationships. As you
Cash Giving will see throughout the remainder of
(cash, checks, online giving, etc)* this report, ECFA members are trying to
760/ balance building donor relationships with
o ensuring as much money as possible
goes to maintaining and meeting
program demands.

Non-Cash Giving

(gifts in kind, donated services, etc.)

5%

*Gifts of securities and cryptocurrencies are generally liquidated immediately to cash. These types of gifts are included in the Cash Giving section of the pie chart.

“*Government (federal, state, and local) grants are included in the Other Income section of the pie chaft. Grants from foundations and other non-governmental
organiations are included in the Cash Giving section of the pie chart.
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Revenue sources look different for churches and nonprofits.

@ Church @ Nonprofit

98% B vs 66%

ECFA members reporting that more than 50%
of total revenue is from individual donors.

0% vs. 5%

ECFA members reporting that more than 50%
of total revenue is from foundation grants.

| N

1% vs. 19%

ECFA members reporting that more than
50% of total revenue is from fees related to
programs, services, and goods.

0% vs. 1%

ECFA members reporting that more than 50%
of total revenue is from government grants.

0% vs. 6%

ECFA members reporting that more than 50%
of total revenue is from business entities.

More than 96% of ECFA members report that
legacy gifts (estates/bequests) make up less
than 25% of total revenue. This is something to
consider as GivingUSA reported in June 2025
that more than $45B was given in 2024 through
bequests. Start planning now to create a plan to
engage your donors and congregations on next
steps when it comes to leaving a legacy gift to
your organization.
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Cash gift types can inform nonprofit fundraising strategies.

100
@ Higher @ Nearlythe Same @ Lower

90

80 Nonprofits continue to stress the
o importance of building relationships
/0 71% with donors, especially for larger
donations. But don’t ignore the fact
61% that a fair percentage of nonprofits

54% 55% are reporting small gifts increasing
35% 7%
(]
22%
17%
1% 1%

compared to the prior year. The right
balance between building relationships
Donor Advised Private grants/ Gifts of Cryptocurrency Legacy gifts Large gifts of Small gifts
Funds (DAF) foundations securities/stock $10,000+ <$100

60

57%

50

40

and strategic outreach through mail,
email, and social media can broaden
your reach and help cultivate new
donors.

30

20

Changes in number of gifts received by ECFA Nonprofit Members
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Cash gift types can inform church donor strategies.

100
@ Higher @ Nearlythe Same @ Lower

Donor engagement for churches looks
significantly different than for nonprofits.
47% of churches are reporting small

S e gifts less than $100 are higher this year

than last year compared to only 37%
26% 27%
12%

of nonprofits. This is a great trend as
Donor Advised Private grants/ Gifts of Cryptocurrency Legacy gifts

54%
47% |32% churches shared that discipleship and

messages from the pulpit are key ways

34% to encourage members to make giving
an act of worship.

19%
O,
14% —
Funds (DAF) foundations securities/stock $10,000+ <$100

80 82%

70%

60

40

20

0%

Large gifts of Small gifts

Changes in number of gifts received by ECFA Church Members
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Fundraising costs decrease as a percentage of cash giving in
2025, continuing a 15-year trend of decreasing costs.

9.0%

8.6%

8.5%

56%

8.0%

7.5%

ECFA members reporting nearly the same or
lower marketing and advertising costs this

7.0% year compared to last year.

6.5%

<1%
Amount of cash giving churches
6.0 spend on donor engagement.

6.4%

2010 20m 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

ECFA nonprofit members continue to see a decrease in fundraising costs compared to total cash giving. This is great news! As this ratio improves,

ministries can better meet the growing need for their programs. Learn more in the “Demand Is Increasing” section of this report.
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More churches are reporting higher cash giving
than nonprofits in 2025.

70 @ Higher @ Nearlythe Same @ Lower

As nonprofits end 2025 with only 37%
reporting higher cash giving, we are
hearing from many top leaders that
they are “wearing too many hats” and
are struggling to make necessary hires
to add capacity to their team. Even as
staff recruitment and retention suffer,
the focus tends to be on programming
and day-to-day activities, not creating
fundraising strategies. This challenge will
be unpacked more in the “Operational
Challenges Are Open Doors” section of
the report.

Church Nonprofits
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ECFA members are cautiously optimistic when projecting
cash giving for 2026.

70 @ Higher @ Nearlythe Same @ Lower

Notably, levels of optimism varied based
on the position of the respondent. More
than 60% of development staff are
optimistic that cash donations will be
higher in 2026 compared to just 50% of
senior leaders and 47% of finance staff.

Going even deeper, we observed that
more than 10% of churches and ministries
with annual revenues of $3M-$5M are
concerned that cash giving will be lower
in 2026 compared to 2025. This size of
organization is often best poised to utilize
technology as they leverage continued
growth in program needs and opening

Church Nonprofits up capacity to work with donors.
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Demand Is Increasing

Most ECFA members report that demand for their programs
is increasing. Thankfully, nearly all organization leaders feel
confident in their current financial position, and many are
hopeful they can expand their work serving the communities
to which they are called. Continued attention to reducing
debt and building appropriate cash reserves are key to
pursuing this opportunity.

“Because of the Lord’s great love we are not
consumed, for his compassions never fail. They are
new every morning; great is your faithfulness.”

— LAMENTATIONS 3:22-23 (NIV)
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3 out of 4 ECFA members report increased demand
for programs over the last year.

“We face the ongoing challenge of
sustaining essential programs and
expanding to meet new opportunities,
while ensurang staff and frontline workers

76%

of nonprofits report
increased demand

79%

of churches report
increased demand

are supported and equipped.”

— Top leader from an international
missions organization

of all ECFA members report decreased demand for programs
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Demand is increasing, but do ECFA members feel financially
positioned to fill the gap?

@ Yes @ No

100 100

90 90

80

80

70

60

50

40

30

20

Church Nonprofits Church Nonprofits

Supporting Ongoing Programs Starting New Programs

With the increasing demand for programs and ministries, it can be tempting to launch new programs. However, as a top leader of a community

development organization shared, it is important to not just react but to first seek after God’s wisdom on how to respond.
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The Good News: ECFA members are pleased with their
current financial position, which may position them well to
meet the growing demand.

100

@ Pleased @ Unsure @ Concerned
90

50 Top finance leaders are the most

optimistic with 73% pleased with their
current financial position. However,

they are also reporting challenges with
balancing the budget and dealing with
uncertainty of the future, which could
help explain why some organizations do
not feel positioned to start new programs
and ministries.

70

60

50

40

30

20

10

0

All ECFA Members Nonprofits Churches
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Balancing growth and building cash reserves has always
been a challenge for churches and ministries.

<2 Months @ 2-6 Months @ >6 Months

It is encouraging to see that 90% of ECFA
member’s report having operating reserves
in excess of 2 months. Operating reserves
are what can allow organizations to expand
programs or start new programs to meet
the needs of the communities they serve.
We encourage all churches and ministries
to have active discussions on what is the
right level of cash reserves and what are
the steps to get there.

@ 3 ;:.,3-:@ Scan this QR code or
x5 X3

T visit ECFA.org for a
',ff i '@:ﬂ% copy of ECFA’s 9
Church Nonprofits &&%@L Essentials of Cash
st 4Bt

Reserves resource!

Current months of operational cash reserves
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Rising costs remain a challenge, but ECFA members aren’t
cutting programming or staff.

Percentage of organizations reporting higher operational costs for:

Over the last several years, ECFA members
have reported increasing costs due to high
levels of inflation. While 2025 is no different,
the level of inflation does appear to be
slowing down.

66% 59% 58%

Still, more than 75% of members shared they

Salaries and Wages Employee Benefits Taxes and Insurance
(health, retirement, other) are not planning on reducing programming

or staff in order to absorb the higher
operational costs. This could prove to be
extremely beneficial as ECFA members
consider how to meet the increased need

46% 41% of the communities they serve.

Facilities Marketing and Advertising

(rent, utilities, repair)
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Operational Challenges Are
Open Doors

Operational costs continue to be an obstacle, but those
challenges are opening the door for churches and ministries
to explore new technological efficiencies and donor
development strategies. Intentional focus on adapting to
changes in public policy and staffing needs can also pave
the way for future growth.

“For Jesus doesn’t change - yesterday, today,
tomorrow, he’s always totally himself.”

— HEBREWS 13:8 (MSG)
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Staffing and capacity issues will be a pain point heading

into 2026.

A large number of ECFA
members shared that thin
teams and the reliability of
volunteers could lead to
burnout. It's important to
know that burnout creeps

in quietly and may not be
noticeable. Check out these
two resources and more at
ECFA.org/LeaderCare.

5 Warning Signs

of Leader Burnout

;
@5EHE
i%ﬁ'%é%‘%

.. s:... ® ...’:. .i

S

5 Ways Boards Can
Shepherd a Leader
Through Burnout—
Before It’s Too Late

PAGE 23
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ECFA members will need to be creative to manage increasing
operational costs.

Earlier we reported that
ECFA members are
continuing to deal with
rising operational costs.
Here are 4 creative ways
that organizations are
managing these increases:

Upgrading financial Restructuring
software or outsourcing benefit plans.
financial functions. "

Reviewing and Deferring maintenance
consolidating vendors and pursuing utility

for better pricing. cost-saving measures.
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The One Big Beautiful Bill Act has created uncertainty
around donor giving.

50 @® No @ Yes @ Unsure

45% 43% OBBBA included many significant tax
(o}

40 L . .
policies, including a new charitable

deduction for nonitemizers (roughly

90 percent of taxpayers) and new
limitations on the deductibility of gifts for
those who do itemize. We encourage

all organizations to take advantage of
ECFA resources on this topic as they
consider possible changes to their
fundraising strategies.

30

20

Scan this QR code
to watch ECFA’s

webinar on the
impact of OBBBA.

Increase in Giving Increase in Donors Impact on Strategy

What impact will OBBBA have on your organization?
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Technology will continue to be a priority for organizations
in 2026.

73% of ECFA members feel Financial Mangement
financially positioned to

manage and upgrade technology.

This is a good thing as Al and

other technological advancements
dominate the headlines. Beyond Al,
here are other ways ECFA members are
leveraging technology: Donor Development

‘@ + Central database for donor acquisition and managing donor relationships.
« Automated tools to allow more time in building relationships.

« Automating manual processes
« Implementing systems that allow data-informed and data-led decisions
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79% of ECFA members feel financially positioned to
communicate with givers and manage donor relationships,
yet this continues to be one of the biggest challenges faced
by churches and ministries.

With more than 75% of total
revenue coming from cash
giving, ECFA members can’t
ignore the challenges of donor
acquisition. We encourage you

Personal Relationships
& Discipleship — Moving
donors from transactional

Diversified marketing —
Direct mail continues to be a

Most Surprising —
ECFA members are using
influencers and ambassadors

to take steps today to network
with other organizations and
learn from what they are
experiencing. We heard from
hundreds of individuals as part
of our survey who shared the
following keys to acquiring
and retaining donors...

giving to transformational
giving will not only impact your
organization but also the lives
of your donors.

reliable channel for acquiring
donors while social media
and other digital efforts create
awareness and interest.

to help garner attention to
specific programs...and it is
working!
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Additional Giving Tables

Please use these tables to drill down deeper into this year’s State
of Giving data. We hope this information will be useful for your
organization as a benchmark and a source of insight as you

pursue God’s calling for your ministry in 2026 and beyond.

Not an accredited member of ECFA yet? Visit ECFA.org
to find out how we can help you maintain a trusted
reputation so you can focus on reaching the world
for Christ.
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Benchmarking Emphasis

While every ECFA member is unique and no two organizations follow the
same path, benchmarking can provide a solid starting point for measuring
key indicators.

Inflation adjust your
It’s highly important for leaders to consider benchmarking against other

like-minded organizations. The following eight tables provide several ways numbers here!
for organizations to benchmark. We encourage you to use ECFA’s inflation

calculator to adjust your giving changes for easy comparison.
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Type of Ministry - Changes in Cash Giving

Type of Ministry Most Recent Year Previous Year 3-Year Annualized 5-Year Annualized 10-Year Annualized

(Ranked by most recent year) 2023-2024 2022-2023 2021-2024 2019-2024 2014-2024
Foundation 18.0% ¥v0.3% ¥3.5% 112.0% 15.7%
Camps and Conferences 6.9% $4.3% $21% 24.3% 24.3%
Anti-Human Trafficking ™MM1.9% $8.6% M.3% 1£2.9% 141%
Community Development 19.9% $0.1% ™M.7% 13.2% 24.5%
Alcohol and Drug Rehabilitation 17.5% $5.3% 10.6% ™M.6% 12.2%
Child Sponsorship, Orphan Care, and Adoption 16.2% $31% J0.6% 12.3% 10.9%
Discipleship 16.0% ¥6.0% 12.4% 131% 131%
Family, Marriage and Children’s Services 15.6% $7.3% $2.3% M.2% M.2%
Advocacy, Legal Services, and Public Policy 14.2% $7.7% 40.4% 14.8% 1441%
Publishing and Distribution 13.8% $2.0% M.3% 13.8% 12.9%
Associations and Societies 13.7% 10.7% 13.4% 141% 13.0%
Prison and Post-Prison Ministry 13.6% v1.4% 12.7% 13.6% 12.4%
Church: Planting 12.6% $5.5% 1£0.2% 120.3% 10.4%
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Type of Ministry - Changes in Cash Giving (cont.)

Type of Ministry Most Recent Year Previous Year 3-Year Annualized 5-Year Annualized 10-Year Annualized
(Ranked by most recent year) 2023-2024 2022-2023 2021-2024 2019-2024 2014-2024
Church: Individual 12.6% v 0.9% 10.2% 40.9% 1041%
Support Services and Pastoral Support 1£2.4% M.T7% 10.6% v0.2% 14.9%
Other* ™.8% $3.9% 10.4% 1£2.0% ™.8%
Education: College and University M.3% $12.9% v1.2% 13.0% 20.7%
Student and Youth Ministry M.0% 40.3% 10.9% 40.3% MA%
Disability M.0% 141% 14.0% 12.6% 12.2%
m::::g::) International (including Short-Term £0.9% 40.6% 10.5% £0.4% 10.4%
Evangelism 20.7% 13.3% 0.0% $0.1% 4 0.6%
Pregnancy Resource Center 20.5% $2.6% ™M.9% 24.4% 13.6%
Is.ﬁlatidne;ship Training, Ministry Training, and Con- £20.5% $1.4% $21% 2.5% 40.4%
Medical, Dental, and Health Services 12041% $9.5% $5.3% 12.8% M.6%
Rescue Missions and Homeless 1041% V6.8% $5.0% .9% 12.3%

Bible Study, Engagement, and Training v11% $1.5% 40.2% 120.7% 4 0.6%
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Type of Ministry - Changes in Cash Giving (cont)

Type of Ministry Most Recent Year Previous Year 3-Year Annualized 5-Year Annualized 10-Year Annualized

(Ranked by most recent year) 2023-2024 2022-2023 2021-2024 2019-2024 2014-2024
Relief and Development $1.3% $2.8% $v2.7% 10.2% M.8%
Media ¥31% +9.7% ¥5.5% 40.4% +0.8%
Church: Denomination ¥3.9% $2.9% ¥21% ¥2.9% V1.8%
Children’s Home $4.4% $v2.3% $3.6% 12.5% v1.4%
Missions: Domestic $4.6% 10.9% $2.7% $1.2% $1.8%
Education: Graduate and Seminary $5.0% 41.8% $v1.8% $0.2% M.5%
Education: K-12 $5.6% Vv1.5% $2.3% 10.9% ™.8%

All ECFA Members

* OTHER consists of ECFA ministry types that have an insufficient number of members (fewer than 20) to list separately on this report.
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Nonprofit: Cash Giving Changes by Size of Income

2024 Annual Revenue Most Recent Year Previous Year 3-Year Annualized 5-Year Annualized 10-Year Annualized
2023-2024 2022-2023 2021-2024 2019-2024 2014-2024
$100M and higher 10.3% v 6.8% V1.2% M.8% M.7%
$50M up to $100M M.4% v3.7% 10.1% 10.9% M.9%
$25M up to $50M v 0.4% v4.3% ¥3.5% 10.6% M.7%
$10M up to $25M 10.6% ¥3.5% 4 0.9% 12.2% M.6%
$5M up to $10M ™MA% ¥21% v 0.6% M.7% ™M.9%
$3M up to $5M 13.8% ¥3.8% 4 0.6% M.8% M.9%
$1M up to $3M 221% v2.3% v01% M.8% M.5%
$500K up to $1M 10.9% ¥2.0% v0.3% M.8% 10.9%
$250K up to $500K ¥1.8% 4 0.9% ¥$2.4% V1.6% 4 0.6%
Under $250K M.T7% ¥ 8.6% va4.7% ¥3.5% $6.5%

All Nonprofits
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Church: Cash Giving Changes by Size of Income

2024 Annual Revenue Most Recent Year Previous Year 3-Year Annualized 5-Year Annualized 10-Year Annualized
2023-2024 2022-2023 2021-2024 2019-2024 2014-2024
$20M and higher 121% 13.0% 12.4% 11.0% 1.8%
$10M up to $20M 14.6% 4 0.6% 10.2% ¥0.9% ¥1.6%
$6M up to $10M 12.7% Y11% 10.2% ¥1.2% ¥2.3%
$4M up to $6M M.3% V21% ¥2.3% V1.7% ¥1.4%
$2M up to $4M 11.0% ¥1.2% ¥1.0% Ya41% 10.4%
Under $2M 11.8% 12.7% ¥0.3% ¥3.6% 11.8%

All Churches
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Church: Cash Giving Changes by Size of Attendance

2024 Attendance

Most Recent Year
2023-2024

Previous Year
2022-2023

3-Year Annualized
2021-2024

5-Year Annualized
2019-2024

PAGE 35

10-Year Annualized
2014-2024

8,000 and higher ™MA% 13.8% ™MA% 10.8% 12.2%
4,000 to 8,000 ™M.4% $0.9% 10.2% v 0.4% v1.6%
2,000 to 4,000 13.9% ¥2.2% 10.4% v21% 10.3%
1,000 to 2,000 14.9% $11% 10.4% ¥1.2% V0.7%
Under 1,000 M.6% 4 0.8% ¥1.0% V41% M.5%
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Nonprofit: Cash Giving Changes by Age of Organization

Most Recent Year Previous Year 3-Year Annualized 5-Year Annualized 10-Year Annualized

Age of Nonprofit 2023-2024 2022-2023 2021-2024 2019-2024 2014-2024
Under 10 years M.T7% M1.9% 18.6% 14.9% N/A
10-24 years 14.5% $0.3% 10.8% 13.2% 13.6%
25-49 years 10.7% ¥3.2% ¥1.0% M.7% M.7%
50-99 years 101% $a4.7% v1.9% $0.3% 1£0.3%
100+ years ¥2.6% ¥5.8% ¥3.5% 10.9% 0.0%
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Church: Cash Giving Changes by Age of Organization

Most Recent Year Previous Year 3-Year Annualized 5-Year Annualized 10-Year Annualized

Age of Church 2023-2024 2022-2023 2021-2024 2019-2024 2014-2024
Under 10 years 16.9% 10.4% MM2.3% 19.8% N/A
10-24 years 15.7% V1.7% +0.5% 10.6% 12.6%
25-49 years 1£2.9% 4 0.6% 120.3% 40.9% 10.6%
50-99 years 120.7% $2.8% $2.3% $3.2% $1.8%
100+ years 131% $1.4% M.2% 4 0.6% 10.6%
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Nonprofit: Cash Giving Changes by Geography

Most Recent Year

Previous Year

3-Year Annualized

5-Year Annualized

10-Year Annualized

2023-2024 2022-2023 2021-2024 2019-2024 2014-2024
Midwest M.2% $2.4% 4 0.6% M.4% M.2%
Northeast 120.5% $3.0% $2.2% M.2% MT%
South ™M.9% $2.6% 4 0.9% M.7% ™M.3%
West 10.4% ¥3.5% $0.8% M.5% ™M.2%

Breakdown of states by region:
Midwest: IA, IL, IN, KS, MI, MN, MO, ND, NE, OH, SD, WI
Northeast: CT, MA, ME, NH, NJ, NY, PA, RI, VT

South: AL, AR, DC, DE, FL, GA, KY, LA, MD, MS, NC, OK, SC, TN, TX, VA, WV

West: AK, AZ, CA, CO, HI, ID, MT, NM, NV, OR, UT, WA, WY
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Church: Cash Giving Changes by Geography

Most Recent Year Previous Year 3-Year Annualized 5-Year Annualized 10-Year Annualized
2023-2024 2022-2023 2021-2024 2019-2024 2014-2024
Midwest 4 0.9% 10.6% ¥2.0% V1.7% 10.4%
Northeast 10.7% V1.5% 4 0.9% 4 0.8% V1.7%
South 13.9% 10.8% M.7% 40.4% 10.4%
West 141% v4.4% 10.2% ¥2.6% ¥0.3%

Breakdown of states by region:
Midwest: IA, IL, IN, KS, MI, MN, MO, ND, NE, OH, SD, WI
Northeast: CT, MA, ME, NH, NJ, NY, PA, RI, VT
South: AL, AR, DC, DE, FL, GA, KY, LA, MD, MS, NC, OK, SC, TN, TX, VA, WV
West: AK, AZ, CA, CO, HI, ID, MT, NM, NV, OR, UT, WA, WY
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